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Disclaimer

This document has been prepared by Mobily (the “Company”) solely for presentation purposes. The information contained in this document has
not been independently verified and no representation or warranty, expressed or implied, is made as to, and no reliance should be placed on the
fairness, the accuracy, the completeness or the correctness of the information contained herein. None of the Company or any of its respective
affiliates, advisors or representatives shall have any liability whatsoever for any direct or indirect loss whatsoever arising from any use of this
document, or contents, or otherwise arising in connection with it.

This document does not constitute an offer or invitation to purchase any share or other security in the Company and neither it nor any part of it
shall form the basis of, or be relied upon in connection with, any contract or commitment whatsoever. Before making any investment decision, an
investor should consider whether such an investment is suitable for his particular purposes and should seek the relevant appropriate professional
advice.

Any decision to purchase shares or other securities in the Company is the sole responsibility of the investors.

Certain information contained in this document consists of forward-looking statements reflecting the current view of the Company with respect
to future events. They are subject to certain risks, uncertainties and based on certain assumptions. Many factors could make the expected results,
performance or achievements be expressed or implied by such forward-looking statements (including, but not limited to, worldwide economic
trends, economic and political climate of Saudi Arabia, the Middle East and changes in business strategy and various other factors) to be
materially different from the actual historical results, performance achieved by the company. Should one or more of the risks or uncertainties
materialize or should the underlying assumptions prove different stock movements or performance achievements may vary materially from
those described in such forward-looking statements. Recipients of this document are cautioned not to place any reliance on these forward-
looking statements. The Company undertakes no obligation to republish revised forward-looking statements to reflect changed events or
circumstances.
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Saudi Regulatory and Telecom Environment

Macro
Indicators

Annual Inflation
+3.1% in September 2022!

3M and 6M SAIBOR
increased to 4.1% and

3.5% respectively by the

\ end of Q32022 /

Fastest
Response

CITC grants ‘Fastest
response time for
mobile internet and 5G
networks in KSA' to

\ Mobily? /

KSA Internet
Speeds

Overall mobile internet
average download
speed increased by

27.2%in Q2 2022, to

187 Mbps, compared to

\ Q220212 /

Customer Care
Services

Mobily obtains
(1IS010002) Certificate
for its application of
international standard
of customer service

Next
Generation

Wi-Fi

CITC has performed the
first global live demo of
an end-to-end AFC
system to enable WiFi-6E

technology?
- /

Mobily Pay

Mobily activated
Mobily Pay services for
all users

- j

Spectrum
Trading
Regulations

CITC published the
Spectrum Trading
Regulations as part of the
efforts to implement its
National Spectrum

\Stmtegy (2020-2025)2/

Mobily launched its first
tower to generate energy
through eco-friendly
sources using wind

Q
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1 General Authority for statistics report

2 CITC reports and announcements
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Mobily’s 9M In Review

22

January 18
Partnered with The Diriyah E-prix in cooperation
with Formula E. The partnership reflects Mobily’s
commitment to support and encourage
sustainability

February 02
Partnered with Cisco to build region’s largest loT
Cloud Platform to boost Saudi Arabia’s
digitization

February 13
Obtained (ISO 9001:2015) Certificate for
Customer Journey and Satisfaction

March 06
Won two Ookla Speedtest Awards at Mobile
World Congress 2022 KSA categories, based on
its speedtest rating score for Q3 to Q4 in 2021

Recognized as the 4th Best Workplace in Saudi Arabia

according to LinkedIn classification

C

(A A2 A A

February 02
Won The Best Customer Experience Award
2021

February 13
Obtained (ISO 9001:2015) certificate for
Legal Services

March 16
Recognized as Fastest Growing Saudi
Telecoms Brand

March 28
Mobily Pay awarded license to offer digital
payments and e-wallet services

April 07

April 12
Mobily Pay signed a strategic partnership with
Visa

C

May 18
Recognized as the 1st certified operator in the
Apple Certified Operator trainers program
(IMME) in region C

June 02
Mobily Pay signed a strategic agreement with
MoneyGram

C

June 23
MSCI ESG index upgraded Mobily rating to BBB
in the rating round of May 2022,the highest
rating among Saudi Telecom operators (

August 17
Obtained the Golden Award (HCM Excellence)
2022 presented by Brandon Hall Group for the
Talent Acquisition category C

August 31
Obtained (ISO 10002) certificate for Customer
Care Services

(A A S T S A U VA WA A

C

September 27
Launched its first tower to generate energy
through environmentally friendly sources using
wind turbines and solar panels

April 12
Obtained (ISO 31000:2018) Certificate for Risk
Management System

June 02

Signed a strategic MoU with Telecom Egypt to build the
first direct bilateral submarine cable system linking the
Kingdom of Saudi Arabia with the Arab Republic of Egypt

June 19

Launched Equinix Internet Exchange in partnership
with Equinix to enhance the quality and speed of the
internet

June 30
Launched the revamped Investor Relations
webpage

August 17
Activated Mobily Pay services for all users

September 20
Launched the revamped Sustainability
webpage




Strategy and Strategic Pillars

O 0 0 O

GROW ACCELERATE IMPLEMENT NURTURE PURPOSE _
core revenues digital revenue streams and optimize efficient a positive experience for all TO be the Better ChOICG
delivery to Unlock Possibilities

2022 Goals

HOW
By Empowering the

Our GAIN strategy is focused on achieving the ambition of an r -
Digital Economy

integrated telecommunications company along with
accelerating the preparation to be a digital
telecommunications accompany by:
Building new revenue streams across digital, information
and communications technology (ICT)
Enhancing partnership-ready agile operating model
Differentiating through innovative products and services
Optimizing cost per transaction

BY BEING
The Everyday Hero

Gain Strategy 2020+
Grow the core by —=— Engage with == _._ Enterinto new ||;tl|3| Increase B2B share
Focus on grOWth focusing more on customersina j business areas EFI by focusing on
and transformation high value segment —— digital way — (e.g. fintech) prioritized verticals
Advanced Platform Play Integrated Gigabit Digital Operating
Analytics and AgilelT Network Model
Improve decision-making based Enable alarge ecosystem of Provide seamless access with more focus Asset monetization, governance, culture,
on near real-time insights partners across the value chain on virtualization and network slicing capability development etc.
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Performance Highlights

-, “Empower the Digital Economy
5@3} to Unlock Possibilities”

Strong achievement in our financial KPI’s: Resilient revenue streams drive the growth of 9M-22:

Consistent revenue growth attributed to improvement in all Consistent growth in wholesale, business and consumer
revenue streams units’ revenues

Resilient EBITDA growth and operational excellence Growth in FTTH active base

Sustained growth in Net Income levels Continued growth of overall subscribers base

Strong deleveraging strategy outcomes
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Key Financial Highlights | Resilient Revenue Growth

N |
3606 3,897 3,811 3899 3,828

/ Q32021 Q42021 Q12022 Q22022 Q32022 9M 2021 9M 2022
Revenues increased 6.1% YoY to SAR 3,828 million:

= Notable growth in wholesale unit, and consistent performance in consumer and business units
= Healthy growth in FTTH active base and overall subscriber base
Revenues decreased 1.8% QoQ due to the seasonal nature of devices in consumer unit

Revenues in 9M 2022 rose by 5.5% to SAR 11,537 million, driven by the growth of all revenue streams

Q Earnings Presentation | Q32022 w I Revenues



Key Financial Highlights | Steady EBITDA Performance

®

7 O
) L2 ¥
1389 1,496 1,445 1,482 (027 1,487 4098 4,414

/ Q32021 Q42021 Q12022 Q22022 Q32022 9M 2021 9M 2022
EBITDA increased 7.0% YoY to SAR 1,487 million:

= EBITDA growth is driven by the topline performance and operational excellence improvements

= EBITDA Margin reached a strong levels at 38.8%

Mobily’s EBITDA increased 0.3% QoQ as a result of ongoing operational efficiency

EBITDA in 9M 2022 improved by 7.7% compared to 9M 2021, with an EBITDA margin of 38.3%
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Key Financial Highlights | CAPEX Rationalization Continues

®

IAOT
\ 1,207 w 935

885

/ Q32021 Q4 2021 Q12022 Q22022 Q32022 9M 2021 9M 2022

= CAPEXin 9M 2022 increased by 5.6% compared to 9M 2021 to reach SAR 935 million
= Consistent rationalization of CAPEX in line with the company’s strategy to enable digital transformation and support

innovation in products and services
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Key Financial Highlights | Healthy Cash Generation

®

N\ CL74%>

1,226 l
1,163 1,091

L A

/ Q32021 Q4 2021 Q12022 Q22022 Q32022

= Operational Cash Flow increased 17.4% YoY, primarily due to solid EBITDA growth
= Operational Cash Flow decreased 6.3% QoQ affected by the increase of CAPEX

= 9M 2022 Operational Cash Flow increased by 8.3% compared to 9M 2021 to reach SAR 3,480 million

3,480

3,213

9M 2021 9M 2022
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Key Financial Highlights | Ongoing Deleveraging

®

) |

12,367

/ Q32021 Q42021 Q12022 Q22022 Q32022

Net Debt and Net Debt/EBITDA improvement:

= Healthy Net Debt/EBITDA ratio at 1.86x at the end of Q3 2022

= Mobily’s ongoing deleveraging strategy; during the last 9 months Mobily has reduced it's debt balance by more than SAR 1

billion
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Key Financial Highlights | Sustained Profitability

®

1,051

\ ‘ @ + +40.0%

319
751

/ Q32021 Q4 2021 Q12022 Q22022 Q32022 9M 2021 9M 2022

Net Income increased by 32.5% YoY, on the back of:

= Maximized revenue growth of 6.1% YoY, along with strong EBITDA growth of 7.0% YoY

= Disciplined cost management

Net Income increased 3.6% QoQ due to the company’s efficiency in managing its operations

Mobily achieved 40.0% increase in SM 2022 Net Income, reaching SAR 1,051 million compared to 9M 2021

Q
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Sustainability at Mobily Mobily MSCI ESG Index rating

Sustainability Framework

Mar-19 Feb-20 May-20 May-21 May-22

Our Contribution to the Sustainable Development Goals work

D ® Positive @ GODD HEAITH quALITY GENDER DECENT WORK AN INDUSTRY, INNOVATION
Accountable AND WELLBEING EDUEATION T ECONOMIC GROWT ANDINFRASTRUCTURE

Community '
Enterpise Impacts glEJ\SIE?CI)g}IeIEIﬁE g /\/'
2 GOALS i &

s

RESPONSIBLE 1 3 CLIMATE 16 PEACE. JUSTICE AND 17 PARTNERSHIPS
CONSUMPTION ACTION STRONG INSTITUTIONS FOR THE GOALS

eol B3 BA K3

1 0 REDUCED
INEQUALITIES
&~

Safeguarding J Responsible
the Planet J Employer

(=)

v

ESG 2021 Performance at a Glance

© > O

+ Environmental management + Talent Management

- Health& Safety From 4‘8%.to 1% A smart M.eter system Zero 231,935 +13,009 ‘
o Piyersity Glnclson Reduction in the Has been implemented  Data breaches Tot.al‘ hours of Frge Wi-Fi
A2P SMS bypass to measure power over the years has  training for points
+ Corporate Governance, Ethics & Integrity - Digital innovation » Community Investments & Relations sl SO e bz el S I el [Pl rees
* Economic Performance - Data Privacy, Security & Protection * Digital Access & Inclusion
+ Transparency - Customer relations & Satisfaction
Responsible Marketing

iF e

. . Sustainability webpage
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https://www.mobily.com.sa/wps/portal/web/corporate/sustainability

Q Etihad Etisalat Investor Relations

Thank you

Email: IRD@mobily.com.sa

Webpage: Investor Relations Page
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